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The School Lunch Mission

»Serve nutritional meals

»Equal access for all 

students

»Maintain low cost

»Maintain participation

»Encourage longer -

term healthy decisions
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Learning Objective

Participants will understand é 

1. Understand the definition of behavioral 
economics and the Smarter Lunchrooms 
Movement.

2. Understand how behavioral economics 
influences food choices to help students 
select and eat healthier foods. 

3. List successful Smarter Lunchroom 
strategies from Montana high schools
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THANK YOU

ÂMontana Rural Health Initiative,  MSU for co -

hosting this webinar series.  This is Part 1 of 

a five part series.   

ÂSchool nutrition professionals across 

Montana who work so hard to serve our 

students healthful, tasty meals each day to 

support their growth and development, and 

fuel academic and athletic success.
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Smarter 

Lunchrooms 

Techniques 

in MT 

Schools 

WWMD?ïWhat 
would McDonaldôs 
do?ïCindy Giese

Mini salad bar 
at beginning 
of the lunch 
line.ïBecky 
Green, Malta  

Creative namesï
McRobinôs 
Breakfast 
SandwichðRobin 
Vogler, Somers 

Appealing, 
reimbursable Grab 
and Go Meals ï
Kathy Martin, 
CorvallisKalispell
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Poll Question # 1 and # 2

ÂDo you work in a Montana school?

Yes

No

ÂIf you donõt work in a school, is there one that you will 
approach about working with to implement Smarter 
Lunchroomõs strategies in its cafeteria?

Yes

No

Not sure
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What is Behavioral Economics?
ÅThe study of how our environment impacts 

our food choices

Å It is based on 6 principles: 

1. Manage portion size, 

2. Increase convenience, 

3. Improve visibility, 

4. Enhance taste expectations, 

5. Utilize suggestive selling, and 

6. Set smart pricing strategies

4/28/12
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Mindless Eating
Why We Eat More Than We Think

» Most food decisions are automatic, or 

òmindlessó 

» controlled largely by our environment 

rather than by our willpower

» Particularly true for young people

» Use behavioral theory to encourage better 
choices

» These concepts can be applied to other 

environments like your homes, restaurants 

and grocery stores

Dr. Wansinkõs book  -- Slim By Design  

Dr. Brian Wansink ïCornell University BEN Center
www.smarterlunchrooms.org

http://www.smarterlunchrooms.org/
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The Smarter Lunchrooms Movement 

(SLM)
»Based on 6 easy, research -backed behavioral 

economics principles 

»The Smarter Lunchrooms Movement uses these 

guidelines to make inexpensive, easy, effective 

changes to the way kids eat in school.



© BEN Center 2011

6  Basic Principles
The following principles are based on research concerning 

various environmental cues that influence eating behavior.
They are true in school lunchrooms as well as in restaurants, 

food courts, and even in your home kitchen! 

Manage

Portion

Sizes

Set Smart 

Pricing
Strategies

Enhance
Taste 

Expectations

Increase
Convenience

Improve 

Visibility

Utilize 

Suggestive
Selling
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»Focus on Fruit

»Promoting 

Veggies & Fruits

»Moving More 

White Milk

»Entrée of the Day

» Increasing sales 

of Reimbursable 

Meals

»Creating School 

Synergies

6 areas:


